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Value-Seeking Behavior: Price Elasticities Increase for Food Companies
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Restaurant Traffic Showing Slowdown Beyond Low-Income Tiers

Darden Same-Restaurant Sales YoY

Source: Company report, CreditSights.
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Fine Dining Other Business

“We were surprised by the significant step down in traffic 
beginning with the Fourth of July holiday.”

“From a fine dining standpoint, it's been a continuing challenge 
as we got into the summer months. There were a lot of factors 
in the summer, seem like including some international travel 
and things like that, but it's just -- it seems like there were 
other places where the luxury consumer was spending dollars.”

 -Darden, September

SBUX U.S. comparable store sales declined 6%, driven by a 10% 
decline in comparable transactions, partially offset by a 4% 

increase in average ticket.
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Diverging Spending Patterns in Discretionary Categories

Pandemic era favored categories still awaiting 
normalization after demand pull-forward

Consumers still spending on travel
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Prices are High Can't Afford Bad Time to Buy

Source: University of Michigan Survey of Consumers, CreditSights4

Household Durables: Consumer Mindset

Money Illusion
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Source: Federal Reserve Z.1, FRED, CreditSights5

Consumer Credit Reliance: Cyclical Lookback

Putting Consumer Credit in Cyclical Growth Context
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Trump Policies With Consumer Impact: Transfer Payments
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Trump Policies With Consumer Impact: Tariffs



This Report is for informational purposes only. Neither the information contained in this Report, nor any opinion expressed therein is intended as an offer or solicitation with respect 
to the purchase or sale of any security or as personalized investment advice. CreditSights and its affiliates do not recommend the purchase or sale of financial products or securities, 
and do not give investment advice or provide any legal, auditing, accounting, appraisal, valuation or actuarial services. Neither CreditSights nor the persons involved in preparing this 
Report or their respective households has a financial interest in the securities discussed herein. Recommendations made in a report may not be suitable for all investors and do not 
take into account any particular user’s investment risk tolerance, return objectives, asset allocation, investment horizon, or any other factors or constraints.

Information included in any article that includes analysis of documents, agreements, controversies, or proceedings is for informational purposes only and does not constitute legal 
advice. No attorney client relationship is created between any reader and CreditSights as a result of the publication of any research report, or any response provided by CreditSights 
(including, but not limited to, the ask an analyst feature or any other analyst interaction) or as the result of the payment to CreditSights of subscription fees. The material included in 
an article may not reflect the most current legal developments. We disclaim all liability in respect to actions taken or not taken based on any or all the contents of any research report 
or communication to the fullest extent permitted by law.

Reproduction of this report, even for internal distribution, is strictly prohibited. Receipt and review of this research report constitutes your agreement not to redistribute, retransmit, 
or disclose to others the contents, opinions, conclusion or information contained in this report (including any investment recommendations or estimates) without first obtaining 
express permission from CreditSights. The information in this Report has been obtained from sources believed to be reliable; however, neither its accuracy, nor completeness, nor 
the opinions based thereon are guaranteed. The products are being provided to the user on an “as is” basis, exclusive of any express or implied warranty or representation of any 
kind, including as to the accuracy, timeliness, completeness, or merchantability or fitness for any particular purpose of the report or of any such information or data, or that the 
report will meet any user’s requirements. CreditSights may issue or may have issued other reports that are inconsistent with or may reach different conclusions than those 
represented in this Report, and all opinions are reflective of judgments made on the original date of publication. CreditSights is under no obligation to ensure that other reports are 
brought to the attention of any recipient of the Products.

Certain data appearing herein is owned by, and used under license from, certain third parties. Please see Legal Notices for important information and limitations regarding 
such data. For terms of use, see Terms & Conditions.

If you have any questions regarding the contents of this report contact CreditSights at legal@creditsights.com.

© 2024. CreditSights, Inc. All rights reserved.
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